
 

 

 

Position Description – Content Producer (International) 
Updated 14 February 2022 
 

POSITION DETAILS 
 
 
 

Portfolio 

 
 

Portfolio of the Vice-President & Pro Vice-Chancellor 
(International) 

 
 

Organisational Unit 

 
 

Flinders International 
 

Supervisor (Title) 

 

Director, International Recruitment 
 

Classification 

 

Higher Education Officer Level 6 
 

Employment Type 

 

Fixed term, full-time   

 
POSITION SUMMARY 
Working under general to broad direction, the Content Producer will use Adobe Experience Manager (CMS), 
copywriting, social media and email marketing skills in the creation of content and assets for digital 
development and marketing that support the achievement of Portfolio strategic objectives.   
The incumbent will produce and publish content that will deliver measurable outcomes which are in line with 
University and Portfolio priorities including student recruitment, research, stakeholder engagement, branding 
and culture as envisioned in The 2025 Agenda.  
 
The incumbent will have an in-depth understanding of the Portfolio’s offerings and key points of 
differentiation from which to develop compelling and dynamic content. This includes producing and 
coordinating dynamic and engaging content for key projects including website enhancement and 
maintenance for external and internal audiences, email direct marketing (EDM) automation, advertising, 
publications, social media, videos and events. As part of the Flinders International team the incumbent will 
work within the International Recruitment team and with the Office of Communication, Marketing and 
Engagement Team to align plans and activity to ensure the Portfolio and University priorities align.  
 

 
UNIVERSITY EXPECTATIONS AND VALUES 
All staff at Flinders are responsible for understanding their obligations and responsibilities as set out in the 
University’s code of conduct and are expected to: 
 
• demonstrate commitment to the University’s values of Integrity, Courage, Innovation, Excellence and the 

underlying ethos of being Student Centred; 
• contribute to the efficient and effective functioning of the team or work unit in order to meet the 

University’s objectives.  This includes demonstrating appropriate and professional workplace behaviours, 
providing assistance to team members if required and undertaking other key responsibilities or activities 
as directed by one’s supervisor; 

• promote and support an inclusive workplace culture which values diversity and embraces the principles 
of equal opportunity; 

• perform their responsibilities in a manner which reflects and responds to continuous improvement; and 
familiarise themselves and comply with the University’s Work Health and Safety, Injury Management and 
Equal Opportunity policies. 
 
 



 

 

A National Police Certificate which is satisfactory to the University will be required by Flinders University 
before the successful applicant can commence in this position. 

If you are required to work in any capacity, incidental or not, in a health care setting or other setting identified 
within a government direction issued pursuant to the Emergency Management Act 2004 (SA) or Public and 
Environmental Health Act 2011 (NT) you will be required to be vaccinated against COVID-19 and provide proof 
of your vaccination as a condition of your employment. 
 

 
KEY POSITION RESPONSIBILITIES 

The Content Producer is accountable for:  

1 Working with the Marketing Communications Partner to implement Flinders International Marketing and 
Communications Plans, ensuring content is compelling, accurate, meets deadlines and adheres to 
University and industry standards to create a consistent experience across multiple digital platforms. 

2 Enhancing and maintaining international websites across external, student and staff platforms ensuring 
they are up to date, accurate and consistent with University brand guidelines and policies. Content must 
also adhere to best practice USX, UI, SEO and accessibility standards. 

3 Liaising with key content contributors and subject matter experts, including external bodies and partners, 
to source and create short and long form copy and multimedia content suitable for different customers 
and stakeholders and which can be repurposed across a range of channels. This includes working with 
internal and external stakeholders to create and publish content that demonstrates impact and 
engagement and directly supports student recruitment activities.. 

4 Updating and maintaining the International Content Library with content and assets that can be re-
purposed across international markets, and internal departments including; marketing, alumni, media, 
OSR, OGR and RDS. This will include basic design and production of digital assets such as social media 
graphics and EDM banners. The role will also use Outfit, the brand automation platform, to create assets 
and train other users in the portfolio.  

5 Working with the broader Digital Marketing Innovation team, bring to life campaigns across website and 
social media channels, and provide content for use across university wide channels aligned to International 
Recruitment targets. 

6 Working with the Digital Content Lead and Marketing and Communications Partner – International to 
prioritise  service requests and negotiate timelines with stakeholders.  

7 Writing, editing, and publishing communications across a variety of channels, including, webpages, social 
media, advertising, newsletters and other collateral as required to engage stakeholders and effectively 
communicate key messages. 

8 Supporting the Marketing and Communications Partner - International to deliver paid media material 
instructions and ensure recommended digital optimisations are applied.  

9 Working with the  International Recruitment team, support the delivery of university-wide International 
digital initiatives, and using analytics, identify opportunities for creative content improvements to 
optimise user experience and performance. 

10 Using marketing systems to track projects and empower other staff in using Marketo, Wrike, Outfit, 
Service One and other systems as required. 

11 Reviewing systems and processes to identify, develop and implement continuous improvements that 
deliver high quality customer centric services.  

 



 

 

12 Work collaboratively and establish good working relationships staff across the University community to 
provide effective marketing and communications support. 

13 Any other responsibilities in line with the level of the position as assigned by the Supervisor and/or the 
University. 

 
KEY POSITION CAPABILITIES 

• Completion of a degree in communications, media studies, marketing or a related discipline with 
subsequent relevant experience; or an equivalent combination of experience and / or education and / or 
training. 

• Demonstrated experience in writing, editing and proof-reading content for online channels tailored to 
diverse audiences. 

• Experience in Adobe Photoshop and Premiere Pro for basic creative production highly desirable.  

• Knowledge of best practice principles and standards for digital content across web, social and email 
marketing. This includes an understanding of the principals of information architecture, UX and UI, page 
design, content management and SEO as they relate to web production and publication.  

• Well-developed experience working within a CMS and CRM. Experience in Adobe Experience Manager 
and Wordpress will be an advantage.  

• Sound knowledge of industry best practices and the ability to interpret and apply relevant policies and 
procedures, including content delivery standards, usability and accessibility. 

• Well-developed interpersonal skills and the ability to work cooperatively in a team context and with 
internal stakeholders. 

• Significant problem-solving capabilities and organisational skills with the ability to work independently to 
determine and prioritise tasks and meet deadlines. 

• An understanding of the higher education sector is desirable.   

• Experience in the implementation of internal and external communications for a large organisation is 
desirable. 
 

 
 
 


