
COMPETITION TERMS AND CONDITIONS 
Flinders University AI Competition (“the Competition”) 

1. Flinders University ABN 65 542 596 200 of Sturt Road Bedford Park SA (“the 
Promoter”) is conducting the Competition.

2. Competition entry is free.

3. Entry into this Competition is deemed acceptance of these Competition Terms and 
Conditions.

4. Competition entry is only open to persons who meet/satisfy the following entry 
requirements/conditions (“Entrants”):

a. Entrants must be current (enrolled) high school or university students, residing 
overseas. Where an Entrant is under the age of 18, they must have the consent of 
their parent or guardian.

b. Current employees of the Promoter are not permitted to enter into the 
Competition.

5. To enter the Competition, Entrants must during the entry period of between 12:01am
(ACST) 4 April 2025 and 5:00pm (ACST) on 7 May 2025, complete a Registration Form 
accessible online at the link
(https://www.flinders.edu.au/international/information-technology/flinders-ai-competition-
abe-services) (“Website”) (“Entry”). Entries received after the entry will not count 
towards the Competition. The Promoter is not responsible for any late, lost
or misdirected entries.

6. Only one Entry per Entrant is permitted. The Promoter reserves the right to reject an Entry 
if it reasonably forms the opinion that an Entry has been created and/or submitted using 
automated entry means, by a computer entry service or automated script or has not been 
submitted by a natural person.

7. The prizes that will be won in the Competition and their value are:
1st prize – a gift card with value of $500 AUD, being a prepaid visa gift card, or store card 
equivalent;
2nd prize - a gift card with value of $400 AUD, being a prepaid visa gift card, or store card 
equivalent;
3rd prize – a gift card with value of $300 AUD, being a prepaid visa gift card, or store card 
equivalent;

The total value of prizes for this Competition is $1,200AUD 

8. The Competition is a game of skill and chance plays no part in determining the
winners. Each validly submitted entry will be individually judged by the Promoter as
specified in these terms and conditions, and according to any other criteria specified
or adopted by the Promoter, including without limitation, creativity and precision in the
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use of artificial intelligence.  

9. The Competition period commences on 11 May 2025 and concludes on 11 July 2025. 
The Competition period comprises of: 

a. 11 May 2025 - a welcome session and masterclass for Entrants;  

b. 25 May 2025 – due date for round 1 submissions in accordance with details on 
the Website or otherwise notified to Entrants by the Promoter; 

c.  13 June 2025 – winners for round 1 submissions will be announced; 

d. 16 June 2025 – feedback provided in advance of round 2 submissions; 

e. 29 June 2025 - due date for round 2 submissions in accordance with details on 
the Website or otherwise notified to Entrants by the Promoter; 

f. 11 July 2025 – winners for round 2 submissions will be announced, being the 
final winners of the Competition. 

10. To be eligible to win a prize in this Competition, an Entry or any submissions made as 
part of this Competition must not: 

a. infringe the intellectual property or other rights of a third party; 

b. be unlawful, defamatory, abusive, insulting, threatening, obscene, 
inflammatory, offensive or 

c. otherwise contain content which, in the Promoter’s sole discretion, is 
inappropriate or objectionable. 

 

11. Submissions made under this Competition will be judged by a representative of the 
Promoter, being an academic staff member of the Promoter’s College of Science and 
Engineering. A decision of the Promoter in relation to the conduct of the Competition, 
including the determination of prizes and winning Entries, is binding, is at the 
Promoter’s sole discretion, is conclusive and no correspondence will be entered into. 

12. The Promoter will notify the winners on or before 5:00pm (ACST) on 31 July 2025 and 
provide the winners with particulars of how the prizes are to be delivered or collected. 
Entrants acknowledge that only winners for the round 2 submissions are prize winners 
under this Competition and winners for the round 1 submissions are solely for 
information purposes. 

13. Entrants are responsible for keeping the Promoter informed of any changes to their 
contact details during the Competition period. 

14. The winners have until 5:00pm (ACST) on 14 August 2025 to claim their prize. If a 
winner does not contact the Promoter within that time period to claim their prize, 
cannot be contacted by the Promoter, or otherwise advises the Promoter that it is 
unable or unwilling to claim a prize for any reason then that winner’s prize will be 
forfeited, and the Promoters reserves the right to withdraw the prize from the winning 
Entrant and is entitled to (but not obliged to) reallocate the prize to another Entrant. 

15. The Competition prizes are non-transferable and cannot be exchanged or taken for 
cash. No alternative will be provided, and no compensation will be payable if a prize 
winner is unable to use the Prize as such. Competition prizes must be accepted by 
winners of those prizes subject to any conditions restrictions or expiry/validity dates 
applicable to them. Winners of these prizes are solely responsible for complying with 



prize conditions and expiry terms. 

16. To the extent permitted by law, the Promoter is not responsible or liable for: 
a. inaccurate/incorrect transcription of Entry information; 
b. unauthorised human intervention in any part of the Competition; or 
c. electronic or human error which may occur in the administration of the 

Competition. 

17. The Promoter reserves the right in its sole discretion to disqualify from the 
Competition any person who the Promoter has reason to believe has breached any of 
these terms and conditions or engaged in any unlawful or other improper misconduct 
calculated to jeopardise the fair and proper conduct of the Competition. 

18. The Promoter shall not be liable for any loss or damage whatsoever which is suffered 
(including but not limited to direct or consequential loss) or for any personal injury 
suffered or sustained in connection with the taking or use of a prize, except for any 
liability which cannot be excluded by law (in which case that liability is limited to the 
minimum allowable by law). 

19. The Promoter makes no warranties or representations about the fitness for purpose or 
suitability of a prize and will not take responsibility for the quality or fitness for purpose 
of the prize or the failure of the prize to be of merchantable quality. If liability under 
terms implied by legislation cannot be excluded, the liability of the Promoter is limited 
to re-supplying the relevant goods or services comprising the prize or paying the cost 
of replacing them. 

20. Registration forms and details of the prize winner(s) will be retained by the Promoter 
for at least 3 months after the competition. Registration forms become the property of 
the Promoter and will not be returned by the Promoter. 

21. By entering this Competition, the Entrant consents to the Promoter collecting, using 
and disclosing all of the information contained in the Registration form (personal or 
otherwise) and any submissions made for the purposes of the Competition, for the 
Promoter’s marketing, promotional and/or student services or recruitment purposes in 
accordance with the Promoter’s website terms of use, privacy policy and these 
Competition Terms and Conditions. The Entrant grants a perpetual non-transferable 
royalty free licence to the Promoter to use, publish and communicate any part or all of 
this information whether in original or modified form for the above purposes. 

22. The Promoter’s privacy policy can be viewed at (www.flinders.edu.au/privacy).It 
contains information about how Entrants can complain about a privacy breach, how 
the Promoter will deal with such a complaint, how Entrants can seek access to the 
personal information the Promoter holds about them and seek the correction of such 
information, and how they can opt out of receiving direct marketing messages. 

23. Entrants acknowledge and agree that the intellectual property rights in all materials 
and works submitted or provided by an Entrant in the performance of this Competition, 
including but not limited to inputs, instructions, code, templates or data sets, 
automatically vests in the Promoter upon creation and the Promoter may use, transfer 
or assign the intellectual property rights at its sole discretion including for marketing, 
research or commercialisation purposes without payment of royalties or commission 
to the Entrant.  

24. By entering this Competition the Entrant (and their companions, as relevant) 
consents to the Promoter taking photos, recordings, videos or film of them if they win 
a prize in the Competition and they grant the Promoter the right to use, publish or 
broadcast the Entrant’s name, voice and image in any marketing or publicity medium 
(including, without limitation, the internet) that the Promoter sees fit to publicise the 
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outcome of the Competition. The Entrant also agrees, at the Promoter’s request, to 
participate in reasonable promotional activity surrounding the Competition or the 
winning of any prize, free of charge, and they consent to the Promoter and its 
related bodies corporate using their name and image in promotional material.




